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Introduction:
Here’s what we learned from the newsletter campaign.

We sent four emails to get people excited before the event.

In this report, we show:
How well did each email do?
What people liked, such as interesting topics or helpful information.
What didn’t work so well?
Important numbers, like how many people shared the emails or gave feedback.

The emails, another look:

Email 1 🔗
Email 2 🔗
Email 3 🔗
Email 4 🔗

https://mailchi.mp/briefbox/briefbiox-nobody-teaches-us-how-to-conference-14
https://mailchi.mp/briefbox/bd-nobody-teaches-us-how-to-conference-13901642
https://mailchi.mp/briefbox/bd-nobody-teaches-us-how-to-conference-13901643
https://mailchi.mp/briefbox/bd-nobody-teaches-us-how-to-conference-13901644


Summary:
 

 Email 1: Open Rate 79.7% Email 2: Open Rate 58.3%

Email 3: Open Rate 67.6% Email 4: Open Rate 57.3%

Data Inputs:
75 Subscribers
285 emails sent 
65.3% Open Rate
11.9% Click Rate
1.1 Unsubscribed



Email 1: Thoughts on performance 

😊 What Went Well
📈 First Email Performed Best: The first email always gets the most attention.
📅 Timing Was Right: Sent early in the week when people check their inbox.
🔥 Strong Title: “Nobody Teaches Us to Conference” caught attention.
🖱️ Good Click-Through Rate: Lots of people clicked the links.

😕 What Could Be Better
📝 Too Wordy: Shorter, snappier text would be easier to read.
🚫 Weak Call to Actions: Clearer next steps could improve engagement.
🎨 Not Enough Color: More visuals and color would grab attention.
👀 Hard to Skim: It should be easier to quickly find the key points.



Email 2: Thoughts on performance 

😊 What Went Well
📊 Strong Open Rate: Impressive for a public holiday.
😅 Clever Opener: Played well on the previous error.
🖼️ Good Thumbnail: Visually appealing and engaging.
🔥 Punchy Bullets: Easy-to-read and to the point.

😕 What Could Be Better
🦃 Bad Timing: Sent on Thanksgiving—many were busy.
📝 Too Wordy: Needs shorter, snappier text.
🚫 Weak Actions: Call to actions weren’t clear.
🎨 Lack of Color: More visuals and color needed.
👀 Hard to Skim: Make key points easier to spot.



Email 3 : Thoughts on performance 
😊 What Went Well
📚 Better Content: Improved quality and value.
🖱️ Higher Clicks: Better click-through rate.
📊 Strong Open Rate: 67.6% for the weekend is excellent.

😕 What Could Be Better
📅 Weekend Timing: Sending on a weekday might perform better.
🖼️ Weak Thumbnail: Could be more engaging.
👋 Unsubscribe: Someone opted out.



Email 4 : Thoughts on performance 
😊 What Went Well
⚖️ Consistent Data: Balanced and steady performance.
📊 Better Content Breakdown: Clearer and more structured.

😕 What Could Be Better
📉 Dropping Open Rate
🖼️ Weak Thumbnail: Could be more engaging.
🚫 Should have included work product but didn’t



Who Are DealTechno?
DealTechno helps LegalTech companies find great people and grow their business.

What We Do:

Recruitment: We connect LegalTech companies with the best talent.1.
Consulting: We help solve Sales problems to help you grow faster.2.

Why Us:
We know LegalTech inside out and deliver quick, reliable results for Sales Support and Recruitment 

www.dealtechno.co

http://www.dealtechno.co/


DealTechno’s Clients


